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Effectiveness of Media Channel in Spreading the Gospel
The church is required to spread the gospel to as many people as possible; however, it was challenging to do this until technological advancement brought various media channels into existence. Currently, technology plays a critical role in enhancing the ministry. Social media is the most influential media channel for spreading the gospel because it has reduced the world into a global village. Through social media, churches can share videos, images and quotes with people around the globe. One of the reasons social media sites such as Facebook, Instagram, WhatsApp and Snapchat are effective is the enormous number of active people. Díaz Andrade & Techatassanasoontorn (2021) stated that all social media has 4.20 billion active users, hence effectively spreading the gospel. People tend to trust the ideas of those in their social media groups, such as friends and celebrities than messages sent to them directly from the church. Therefore, social media will play a significant role in spreading the gospel efficiently. 
Christians can share their faith and believes with other people that would not read the message about God. Through social media such as Facebook, churches can share inspirational quotes that can uplift individuals. Motivational quotes can be shared in either a message or an image that contains a quote or bible verse. In this case, one can know the posts' effectiveness when they pass through the comments and realize that some people have commented on how the quote has impacted their lives. According to Lee (2018), churches use social media to ensure individuals across the world know Christ; therefore, through sharing the bible verses and quotes, one can read or listen to the content and accept Jesus in their life, hence impacting their faith.
[bookmark: _GoBack]Social media's effectiveness in spreading the gospel is achieved by involving people to participate in the page. Fuchs (2021) added that people interact on social media sites every second of the day; therefore, since they come from various backgrounds to learn something new, the church and other individuals in the ministry can involve them by providing the right resources and methods. Moreover, the resources provided will help the church spread and share the gospel by allowing individuals in social media to know more about Jesus and how they can come out of their problems. Lee (2018) claims the gospel is not about the bible but also about giving hope to the people through strengthening them.
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